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Context of Social and Moral Responsibility of Business:

Bangladesh Perspective

A.S.M. Anowarullah Bhuiyan
Abstract: Business organizations are considered as inseparable
parts of a modern society. This is due to fact that ‘business’ is a
major social institution, and as such it is seriously interwoven with
social norms and customs. As a social system business firm and its
activities influence the social fabric. And it also exerts
considerable influence on the general well-being of society. Every
society desires that business firms are socially responsible to
preserve the interest of consumers. Business activities are morally
obliged to be honest, fair and impartial in dealing with customers.
It must play a vital role in improving the standard of living of
people of society and it should exercise a greater role in solving
the social problems. That is why business-ethicists demand that

every business organization must consider social values and
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morality as potential content for taking decisions. But in many
cases we have observed that many business-holders or
organizations ignore the moral responsibility towards society, and
seek excessive profit. Some of such unfair and unethical means
are: exploiting labour, deceiving consumers by adulteration,
under-weighing and cheating advertisement, evading and avoiding
taxes and violating the rules and regulations of ethical code. In
Bangladesh the scenario of moral responsibility of business firms
are deplorable. Most of them are found to be unethical and
irresponsible towards consumer, shareholder, employee. That is
why most of the people in Bangladesh do not have enough
conficence in our business firms. To overcome that problematic
situation every business firm need to increase the moral
commitment and responsibility towards the social group. In this
paper we suggest that business firms must behave ethically for the
interest of society in the large scale. In view of this, we have
discussed the nature of business ethics, social and moral
responsibility of business, content of morality in the different
sectors of business and the unethical scenario of business in

Bangladesh.
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“Justice is the virtue which remains in the state when the
other virtues of temperance and courage and wisdom are
abstracted; and is the ultimate cause and condition of the existence
of all of them.” (Plato: 433)
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“The businessman produces goods and services for his
customers with the hope of earning a profit by efficient operation.
A profit in the business sense in the difference between the selling
price of a good on service and its total cost.... In addition to
enjoying business may businessman have an abiding faith and
conviction that they are serving mankind. This concept of service
is one of the characteristics os business.” (Spriegel, 1962, P-1)
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“Business ethics is an oxymoron, a contradiction in terms,
like, ‘jumbo shrimp’. If you want to be ethical; join a monastery or
be a teacher, but if you want get into business, recognize it’s a
tough, dog-eat-dog competitive world where ther’s no room for
softies or bleeding hearts.” (Duska, 1960: 17-18)
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“The sole purpose of business is to make a profit but it
justifies business’s single-minded pursuit of profit on moral
grounds.” (Bowie & Duska, 1960:18)
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“Ethics of business tend to encompass Philosophical
rather than legal views and moral rather than theological concepts”
(Spriegel, 1962:497)
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[ eqm a6 MB  (Three groups) IR~ F. Jlfdey
(Commerce) 2. g I (Industry) @R 9. G141 (Service) Y&
afed | Afegeamdt (Commerce groups) T (FF HJ ZHAEA,
A=, “Gruding, ware housing, innering” @3t “Financing in
connection with the transfer of goods” I | -
(Industry) =@ “genetic, extractive, manufacturing” @32
‘construction’ (& AW | CRANES JT &fde Teres TreN,
fires, TR oofs ofSpme @I W AF | TSR, fres A
TSI P @ TS I3 e [N orRl avi FEE ok o
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Busniess Bluffing Ethical?” (February, 1968) &3t& I FAAYH
A (5B FRATRA | SIF C®, PN (FLE FOGTA] fFa-Sige Sprael
FACo A | 92 AN FEFSE A TR G 9 [Rerw @wiEw
tfewel | fFg @ TO] @ AN AT R ATSTFO IS
AfS-tafeFer SRt @ Ty I FEI T | WA I T FCE,
[ T @F €A ‘Competitive’ enterprise’, at@ fof ‘poker
game’ TS TTHY AT | (Pl ‘poker game’ UF LA STH
afbre wEere FAE e o weigzd Fa A | gve Jfe
effelfsrs ¢afess fas eIt ‘Do unto others as you would have them
to unto you' WfSHE TR (F@ A fre #AEw, SRR
‘Competitive game to business’ @3 (F(@ SIS (dfod bR
+f7af€® a7 I @S A “Do unto other what you would not
have them do to you, before they do it to you™, @ @R ST F14
I, G (AR T S [ENetE FAER WYy W AR
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“Poker’s own brand ethics is different from the ethical
ideals of civilized human relationships. The game calls for distrust
of the other fellow. It ignores the claim of friendship. Cunning
deception and concealment of ones strength and intention, not
kindness and open heartedness, are vital in poker. No one thinks
any worse of poker on that account. The game of business because
its standards of right and wrong differ from the prevailing tradition
of morality in our society.” (Carr, Albert, 1968: 145)

SRR FA A I, QFG JPAANE ANEGS N7 ZAw Fout
fes Tme SR FTe =W | g fof a3 e afedies wifes
31 BT S W $3F ANEE TR Faw-Faaete 13w
fate =@ | W, A3 1 EfS (Golden rule) TtE@ &= St
(S AN | 58 I e s St qree T8 TS A | AT

“That most business are not indifferent to ethics in their
private lives, everyone will agree. My point is that in their office
lives they cease to be private citizens; they become game players
who must be guided by some what different set of standards. The
golden rule, for its value as an ideal for society, is simply not
feasible as guide for business. A good part of the time for
businessman is trying to do unto others as he hopes others will not
do unto him.” (Carr, Albert, 1968: 145-146)

T | FIRE CF@ RS AR @R S g g@ dE R W |
FPNME TR FOGE AT a9 MR- A AW AT &1
T | R FoE I wig @erE i e [ fF | feg saeas
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“Business is our main area of competition, and it has been
ritualized into a game of strategy. The basic rules of the game
have been set by the government, which attempts to detect and
punish business frauds. But as long as a company does not
transgress the rules of the game set by the law, it has the legal
right to shape its strategy without reference to anything but its
profits. if it takes a long term view of its profits. It will preserve
amicable relation, so far as possible with those with whom it deals.
But decisions in this area, in the final test, decisions of strategy,
not ethics.... (Thus) If a man plans to take a seat in the business
game owes it to himself to master the principles by which the
game is played, including its special ethical out look.” (Carr,
Albert, 1968: 148)

SAfFFSRITMA (ethical  relativism)  FUNRGE | (Afe®
SefFreRR J@ afeemy w@- (3) ares Afes e frers
fog tafes e watg, (R) @2 RYPPRR @ smeidik w 3ad
Ao T | FCHA, AfeF SAfFFORM emE I AW- TOlGS
st e fie f[feg wmemde /ey wem sighies
ACE | 92 AFFes TN Tor fofs a2 afefde = @ wmadia
ferer; @w, Ffe @ omeade e fegres s Efem
I TR fes fegeT ReR Siae 341 A 91 SRR ¢S
TS AR ST GPT3d T ebfers (Ao e <o T =1 |
2R T A7 I L TR A1 | IM SERG IR RS e T
AMGT @R - ‘Do unto as do others’- © Faulots ‘orfzeam’
RO e MR & AT 4 [@TS A1 |
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WG I IR (oo [aabee iy Fars Hm @@ ‘Poker
games rule’ 93 FCX T FCACRA | APHINT @0 S (20 7919,
@ G (REE GIE RS [EE-NEASR MRS AE | o 5
@3 T @, IHC> (A Rfere Fq1 et 7 A7 #e IS
A | [ AfCFS! &Pk WA FACS P I TS qIAL e
B9 (@, I1NASF FAF! (business relation) SCAFG!T @F9R T ATF |
g tafes Rea weat T 9@ Sfowe @feser WAt T @ |
A (oo ARTEADAE EFemiad barms vyt aftammy | o=
&9 -

“There is one and only social responsibility of business- to
use its resources and engage in activities designed to increase its
profits as long as it stays within the rules of the game, which is to
say, engages in open and free competiton without deception and
fraud.” (Friedman, Milton, 1970:126)

@ TR LI G2 I S 71 e & afemfrer wmam
I A T4 T4 T 26T TH© | AL [T T4 T2 T4 AR
=fred ffite fwafers 2@ | e (Bowie & Duska, 1960: 1960)
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fEFR (civil right), T© SFCE FRTOR NGFE (right to freedom
of speech) W3 ¢Afs Sf¥SA (moral right) | W4T CF@ <, I,
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G e e, e T4 fes Sfgaremz IZT Wi
@4l A 7 e qFe 9B W QrAive T 7 | w38 Afew
TR IR IECE, @R O3 PR AR (Afed S 2e-

“ People have such right simply by virtue of being moral
agents and worths of respects. The rights to life, liberty, and
pursuit of happiness are among these moral rights.” (Bowie &
Duska, 1960: 149)
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of justice’ |

JF 8 e FE
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! SvE fFrae tofdm ™ “Set of behavioral expectation” &
PG T AE |

fRSiwes ifes @er TS JRw == ot W afeyg e
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S FAed MdRe 3@ 4 | Prare aziw cF@ feTer ey 2@
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58 (afes o wfe M afes Tfe s fes @
(ethical code) ¥ &F1A 2ATS WOl (matter of law or rules’)
TR e TS A |
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AEAS3 “ex HT4! 2TCH (@2 G2 T 0,

“Code of ethics not only guide the behaviour of
employees but they also control the autocratic power of
employers.” (Bowie & Duska, 1960:97)

GETH S AN@ -

“Code of business ethics is clearly is that they could help
specify the social responsibilities of business itself.... “ (Bowie &
Duska, 1960:98)

1SS (T &0 Sitnd AL0AT OrFy 24-

“The development of business code of ethics is clearly in
the interest of business itself. There is virtual unanimity in the
business community that unethical business practices threaten to
bring about increased government regulation business.” (Bowie &
Duska, 1960:97)

PR CFLE bfere tafed (@ed AR st &g sTeme e |
« T (FI0e [a afsfiEmn e S|t -

“....these codes are often treated with great skepticism
by many business people by representatives of the
consuming public as well.” (Bowie & Duska, 1960:98)
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[Source: Department of Marketing, Dhaka University “Marketing observations” 1982:21]
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“The economic calculus, as applied by present day
economics, forces the industrialist to eliminate the human factor
because machines do not make mistakes which do. Hence the
enormous effort at automation and the drive for ever longer units.
This means that those who have nothing to sell but their labour
remain in the weakest possible bargaining position. The
conventional wisdom of what is now taught as economics by
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passes the poor, the very people for whom development is really
needed.”

(Schumacher. 1973:61)
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